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CORPORATE SOCIAL RESPONSIBILITY: BETWEEN
MEANING AND MEANINGLESS

RESPONSABILIDADE SOCIAL CORPORATIVA: ENTRE
OS SENTIDOS E O SEM SENTIDO

Abstract

As a rich expression of meanings and
uses, the work reveals the meanings of
Corporate Social Responsibility. The text
presents, under the ballast of bibliographic
review and the logical-inductive method,
the historical sequence of meaning of the
term and culminates in the exposition of
conceptual model of management that
combines economic and social aspects,
with respect for human rights, and that
has the environment as an imperative
of responsibility. It exposes the eventual
emergence in the step of a binding
international document, in order to avoid
a gravitating reputational label that can be
coined as blue, green or other washings.
The first result of the research is that
companies today do not fulfill their social
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Resumo

Como expressio rica de sentidos e usos, o
trabalho revela os sentidos da Responsabilidade
Social Corporativa. O texto apresenta, sob a
égide da revisio bibliogrdfica e do método
ldgico-indutivo, a sequéncia historica do
sentido do termo e culmina pela exposicio
de modelo conceitual de gestio que agrega
aspectos econdmicos e sociais, com respeito aos
direitos humanos, e que possui o ambiente
imperativo  de  responsabilidade.
Expoe-se a eventual emergéncia no passo de
um documento internacional vinculante,

como

de modo a evitar um gravitante rétulo
reputacional que pode ser cunhado como blue,
green ou outros washings. Aprexenta-se, pois,
como primeiro resultado da pesquisa, que
as empresas, hoje, ndo cumprem sua funcio
social apenas com geragio de lucros, e que,
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function merely by generating profits,
and that, as a second result, it is necessary
that corporate management derives its
social license to create wealth and pursue
economic policies and practices that
promote the sustainable development of
society. In conclusion, it should be noted
that the concepts attributed to Corporate
Social Responsibility are incomplete duo to
variation in the meaning of the expression
over time and that its parameters are still
only ethical, since they lack other, legal,
parameters that companies must comply
with.

Keywords: human rights; evolution; en-
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como segundo, é necessdrio, para tanto, que
a gestdo corporativa decorra da licenca social
que lhe é dada para criar riquezas ¢ buscar
po[z’tims e prdticas econdmicas que promovam
o desenvolvimento sustentdvel da sociedade.
A titulo de conclusio, destaca-se que os
conceitos  atribuidos &  Responsabilidade
Social Corporativa sio incompletos em razio
da variagio de sentido da expressio ao longo
do tempo e porque os seus pardmetros ainda
sdo apenas éticos, porquanto carecedores de
outros, juridicos, a serem cumpridos pelas
empresas.

Palavras-chave: direitos humanos; evolucio;
meio ambiente; responsabilidade social corpo-

vironment; corporate social responsibility; rativa; sentidos.

SENsEs.

Introduction

Do companies fulfill their social function only by generating profits? This
question divides opinion. A classical and liberal view tends to answer ‘yes, they
do’. It would not mean social irresponsibility, however, because, when generating
profits, social benefits would be adrift. It is not, perhaps, the best interpretation,
considering the history and recurrence of social inequality, scandals of human
rights violations, disasters and impacts on the environment. The idea that com-
panies have a duty beyond the generation of profits was encouraged from the
1950s onwards, going through several conceptual models since then. It remains a
problematic concept, gravitating towards the idea of voluntariness, however much
theoretical efforts have sought to develop it and give it a practical meaning.

This study aims to present some variations related to the theme by means of
bibliographic review and the logical-inductive method. First, the various signifiers
and meanings are analyzed, followed by an analysis of the diachronic nuances,
with emphasis on the environmental dimension that started being added to the
concept in the 1990s.

As a general objective, the emphasis is on the exposition of the incomplete-
ness still in force regarding the understanding of Corporate Social Responsibility.
As specific objectives, the focus is on the evolutionary analysis of the understand-
ing of the term, the reasons for a new approach to this understanding, and also
the need to establish legal parameters — and not only ethical ones — to deal with
the topic.
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As a result of the research, the highlight is the finding that companies do not
fulfill their social function only with the generation of profits, and that it is nec-
essary, for that, that corporate management derives from the social license that is
given to it to create wealth and seek policies and economic practices that promote
the society sustainable development.

The methodological pertinence emerges from the historical observation of
the meaning of Corporate Social Responsibility, which justifies the indicated dia-
chronism, and which has always rested on the idea of voluntariness. With the
findings of systematic lack of concern about basic human rights being granted,
social inequality and the activity environmental repercussions, it was concluded,
based on inductive reasoning, that there is still an incomplete understanding of
Corporate Social Responsibility, justifying that law, and not just ethics, also pres-
ents adequate responses to the companies’ social role, and these are the research
problem and the formulated hypothesis, respectively.

1 Term and definition

Corporate social responsibility (CSR) is an expression with many meanings
and uses. This plurality is a reflection of a historical path that dates back at least to
the 1930s with the Berle-Dodd debate,' of divergent views on company’s objec-
tives and responsibility and the field of study that studies it, permeating econom-
ics, sociology, administration and law, among other domains of knowledge. The
idea conveyed by the expression is not always coherent or convergent and tends
to be close to or even confused with many other expressions such as sustainable
or responsible business, corporate conscience, conscious or ethical capitalism, corpo-
rate citizenship, corporate social performance, corporate sustainability, environment,
society and governance (ESG), among many (WOOD, 1991; CARROLL, 2008;
MACKEY; SISODIA, 2014).

1 In the 1930s, Adolfo Berle Jr., based on the positive law in force, defended that management was
obliged to pursue the interests of stakeholders (BERLE JR, 1932), while Merrick Dodd Jr. under-
stood that it should promote trust, but it was undesirable that emphasis was given to the view that
companies exist with the sole purpose of generating profits for their stakeholders (DODD JR, 1932).
Dodd is credited with inspiring the stakeholder theory with a position favorable to the public interest,
while Berle is seen as the source of the stakeholder primacy thesis (O’KELLEY, 2018). In fact, this
conclusion seems distorted, as it does not consider the propositional dimension of Berle’s legal-dog-
matic approach. If he, based on the law in force, said that the directors and managers’ legal obligation
was to generate profits, he did not fail to observe that, de lege ferenda, corporations should serve
society as a whole, so that the stakeholders’ interests should be equal or subordinate to the workers’,
customers’ and the entire community’s claims (BERLE JR, 1932, p. 372). So much so that, 20 years
later, he claimed that the obligation of generating profit had been overcome with the change in the
law, now imposing on directors the generation of trust for the whole community’ (BERLE JR, 1954,

p. 169).
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One of the most used concepts was presented by the European Commission
in 2011, understanding CSR as “the responsibility of enterprises for their im-
pacts on society”. More than respect for the applicable legislation and collective
agreements between social partners, this responsibility imposes on them the duty
to adopt processes “to integrate social, environmental, ethical, human rights and
consumer concerns into their business operations and core strategy in close col-
laboration with their stakeholders”. Everything with the aim of “maximising the
creation of shared value for their owners/shareholders and for their other stake-
holders and society at large”, in addition to “identifying, preventing and mitigat-
ing their possible adverse impacts” (UNIAO EUROPEIA, 2011, p. 7). It is one
among many. In an effort to synthesize the multiple concepts presented, CSR can
be defined as a corporate management model, based on the obligation of compa-
nies, which stems from the social license given to them to create wealth, to seek
policies and economic practices that promote society’s development sustainable. It
is an incomplete definition and one that defies the criticism of knowing the nature
of obligation. Although it extends to the legal domain, it is still placed above all
in the ethical plane. It is not necessary to mention that part of the incompleteness
is derived from the variation in the meaning of the expression over time, beyond
synchronic divergences.

2 The diachronic meanings of CSR

The first approaches, outside the merely instrumental or selfish perspective
of a “company guided by profit” (FRIEDMAN, 1970), referred to an ethical duty
of contribution and return of well-being that companies should give to society
(BOWEN, 1953; EELLS, 1956). In addition to employment and taxes, the social
return would mainly take place through donations to charities or free provision
of goods and services by a foundation or entity established for this purpose (cor-
porate philanthropy) and other community volunteering activities (WALTON,
1967). The foundations of this action were based on simple business discretion
(EUROPEAN UNION, 2001; KOTLER; LEE, 2005) without impact on the
company’s object and operational processes, even though CSR already meant “go-
ing beyond obedience to the law” (McWILLIAMS; SIEGEL, 2001, p. 117).

Going one step further, they began to see them as moral obligations to meet
the demands of internal (DRUCKER, 1982), internal and external stakehold-
ers or society in general (DAVIS; BLOMSTROM, 1975; CARROLL, 1979).
The stakeholder perspective goes beyond the priority or exclusive approach to
the stakeholder, in order to include employees, customers, suppliers and, at least,
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neighboring communities, without, however, failing to understand that the cor-
porate obligation was always voluntary, going beyond behavior influenced by the
coercive forces of the law or the union contract (JONES, 1980). Social responsi-
bility was a result of the power and impact that companies had on various aspects
of life in society, such as work and quality of life. It was their duty to help solve
a social problem, if they had the means and conditions, even if the business ob-
jective was not directly associated with them. Evidently, it would be up to the
company, after a cost-benefit analysis, to decide whether to develop its activities
or not. When acting, the financial return generated the responsibility of providing
well-being to society (DAVIS, 1975; FREEMAN, 1984). The pyramid metaphor
divided into economic, legal, ethical, and philanthropic extracts sought to better
explain this duty. At the base, there was the economic dimension or pursuit of
profit and wealth, conditioned to its moral, ethical, and legal acceptance. The sec-
ond extract, legal, was composed of the obligation to respect laws and regulations.
Ethics was above: companies were obligated to do what was right and fair and to
act ethically towards the community and the general public. Finally, the upper
level, the philanthropic: it was the duty of every organization to contribute with
resources to improve the quality of life of the people related to it (CARROLL,
1991). The stakeholder approach was important for identifying interested parties,
but it was necessary to delve deeper into the foundation of the obligation that
linked them to society. The social contract theory was revisited: companies should
act ethically, because it is one of the parts of the social contract and that is how the
other contracting parties expect them to act (DONALDSON; DUNFEE, 1999).

Studies have also focused on the means of making these obligations effective.
Therefore, it was advocated that CSR should compose the strategy and business
operations, especially with the adoption of risk management instruments and
compliance of decisions and processes, which would guarantee the fulfillment
of previously established objectives.? The studies, although they have not lost

2 There is confusion between compliance, control and audit tasks. The corporate compliance area
has among its tasks the continuous assessment of conformity to all rules and procedures of internal
controls, definition and updating of the code of conduct (in general, with participation), monitoring
of activities, prevention of conflicts of interests, and dissemination of the culture of controls by means
of regulatory environment training and updating. It is not restricted, however, to the fight against
corruption or criminal practices, even though certain companies, in Brazil, have the obligation to
create an anti-laundering policy or program (BRASIL, 2012b), and also be objectively responsible
for the practice of acts against the Public Administration with penalties mitigated by the existence of
a consistent integrity program (BRASIL, 2013). Strictly speaking, it is compliance with all rules and
regulations, including environmental ones (BREGMAN; EDELL, 2016). Brazilian positive law pro-
vides for the creation of a Socio-environmental Responsibility Policy by corporations that are required
to carry out socio-environmental risk management (BRASIL, 2014). The c/assic internal audit is also
intended to verify compliance with rules and procedures throughout the organization, including the
compliance area, but in a timely manner and by sampling. Audit, unlike compliance, does not execute
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the background theme (corporate ethics), are now oriented towards the design
of responsible strategies and policies (RUSSO; TENCATI, 2009), towards the
influence of changes and internal and external contexts on the corporate structure
and organization (BASU; PALAZZO, 2008) and the ways of integrating those
strategies and policies into business models and processes (ZADEK, 2004), as
well as the mechanisms for implementing and measuring CSR inidatives (LATTF;
SAJJAD, 2018).

The creation of a structured CSR plan, in which the company’s economic
and social goals and objectives were established, in addition to the team destined
to promote engagement and continuous monitoring of the process, with an ad-
equate budget, was one of these mechanisms. The forecast of an accounting sys-
tem, audit to cover compliance and reports, was also another. The so-called social
accounting, in which the company’s activities were described, the commitments
assumed before internal and external stakeholders, the actions undertaken and
their results, made public through periodic reports, in addition to being an essen-
tial management resource, would reveal the seriousness of the corporate program
(CROWTHER, 2000).

The internal audit body should be at the top of the organization and, like
external audit, should enjoy autonomy. Audit work and reports should be based
on standards, guidelines and indicators recognized by the market and society.
Important guidance is given, for example, by the International Standards of Ac-
counting and Reporting (ISAR) (UN, 2008), the principles of the United Na-
tions Global Compact (UN GLOBAL COMPACT, 2000), the UN guidelines
for Business and Human Rights (UN, 2011), the OECD Guidelines for Multina-
tional Companies (OECD, 2011) and those of the International Organization for
Standardization, contained in ISO 26000 on social responsibility (ISO, 2010).%%¢

processes or define control elements (TARANTINO, 2008, p. 21-22; ISO, 2021).

3 Namely, respect for the protection of internationally recognized human rights; non-participation in
violations of these rights; support for freedom of association and the effective recognition of the right
to collective bargaining; elimination of all forms of forced or compulsory labor; effective abolition of
child labor; elimination of discrimination in employment; fight against corruption in all its forms,
including extortion and bribery.

4 The concept of due diligence, drawn from its elementary notion of the company’s duty to prove that
it did everything that was reasonably possible to comply with the legislation and regulations in order
to avoid illicit practices, aims to identify, prevent, mitigate, and account for how companies address
their adverse human rights impacts. The process should include assessment of actual and potential im-
pacts on human rights, integrating and acting on the results, tracking responses, and communicating
how impacts are addressed (principle 17). Principles 18 to 21 elaborate its essential components.

5 Due diligence is also highlighted here, in order to identify, prevent, mitigate and account for how
companies deal with their actual and potential adverse impacts as an integral part of business deci-
sion-making and risk management systems, including the supply chain. Due diligence can be incor-
porated into broader enterprise risk management systems (OECD, 2011, p. 23),

6 They are the following: accountability, transparency, ethical behavior, respect for stakeholder inter-
ests, the rule of law and international standards, as well as for human rights.
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Certification by accredited institutions, although not necessarily a guarantee of
CSR effectiveness, serves to reinforce control instruments and the perception of
internal and external commitment.”

At a more advanced stage, research is oriented towards the company’s culture
and the need to introduce the principles of responsibility not only into its strat-
egy, but into corporate routines and values (DOPPELT, 2003; WOOT, 2005).5
The aim is to overcome a negative morality based on the duty to prevent and not
cause harm, through the positive morality of doing good, present at all levels of
corporate and business relationships, and with the ability to generate voluntary
and active commitment to internal and external, individual and society return
(SWANSON, 1999). Some start talking about the creation of shared value, bearing
in mind that corporate success is dependent on social well-being (McWILLIAMS;
SIEGEL, 2000). At that moment, CSR, almost spontaneous in business decisions

and routines, understands, presupposes, stimulates, and develops the organiza-
tion’s moral and social responsibilities (MAON; LINDGREEN; SWAEN, 2010).°

4 The environment as an imperative of all responsibility
Surveys carried out in 2019 indicate that human activities have already al-

tered severely about 75% land and 66% marine environments (IPBES, 2019).
About 25% plant and animal species are threatened by human actions, with one

7 ABNT NBR 16001 — Social Responsibility, revised in 2012, is based on ISO 26000 and allows the
company to seek certification from accredited entities (BRASIL, 2022). Several organizations seek to
develop elements of a certifiable ethical commitment management system around ISO 26000. See,
for example, Synergy (2022). There are also several rating agencies that assess corporate governance
and national policies in this field, based on the guidelines of the United Nations, the Organization
for Economic Cooperation and Development, and the European Union. Standard Ethics Rating is
one of those agencies, widely used by stock market management and sustainability indices. According
to its classification, Brazil's corporate management and sustainability policy in 2014 was slightly
below average (EE-) (SE, 2022). The same regarding the ESG rating of the Swiss Covalence (COVA-
LENCE, 2022).

8 Although it is a concept that attracts wide debate, it can be defined as the shared perceptions, pat-
terns of behavior, beliefs, symbols, rites, procedures, and even the myths that make up the company

(ZAMANOU; GLASER, 1994, p. 475).

9 There are those who divide the approaches into four large groups of theories: (a) instrumental the-
ories, based on the companies” financial performance or profit; (b) ethical theories, which analyze
the ethical obligations of integrity in the company’s structure and operation; (c) integrative theories,
dedicated to the study of the return that the company gives to society, on which it is dependent for its
existence, continuity and growth, and (d) political theories, which recognize (and emphasize) social
duties, the promotion of rights, respect for the democratic order and participation in the process of
social cooperation, constitutive of the “citizen enterprise” (GARRIDA; MELE, 2004). At the trans-
national and global level, CSR advances above all in the treatment of the supply chain and a policy on
a network of responsibilities (WOOT, 2005; SAMPAIO; PINTO; FABEL, 2021).
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million species facing extinction, many within decades (IPBES, 2019). Ecosys-
tems have declined in size and condition by 47% globally compared to estimated
baselines (IPBES, 2019). From a strictly economic perspective, more than half
of global GDP is moderately or highly dependent on nature and its services and,
therefore, exposed to risks of nature loss (WEF, 2020, p. 13). Industries that are
highly dependent on nature generate 15% global GDP ($13 trillion), while mod-
erately dependent industries generate 37% ($31 trillion). Together, the three larg-
est sectors that are highly dependent on nature generate about US$8 trillion in
gross value added. They are the following: construction ($4 trillion), agriculture
($2.5 trillion), and food and beverage ($1.4 trillion). WEF (2020, p. 13) found
that more than three-quarters (76%) of the population want CEOs to lead the
way in producing change, rather than waiting for governments to impose them
(KEHOE, 2019). Companies are more trusted than the government in most
countries, including Brazil, where 64% people trust companies and 34% trust the
government (EDELMAN, 2022). Nevertheless, most people believe that compa-
nies are not doing enough to prevent climate change, and for most of them these
same companies do not provide reliable information (EDELMAN, 2022).

In the United States alone, climatic disasters have caused cumulative damage
since 1980 in the order of US$ 2.5 quadrillion with rising averages. The last three
years broke records with damages that reached US$ 22 billion in 2020, US$ 20
billion in 2021, and more than US$ 18 billion in 2022 (USA, 2023). Although
global data are incomplete, it is estimated that the 10 most destructive weather
events of 2021 cost US$ 170 billion (KRAMER; WARE, 2021). These calcu-
lations include “natural” events such as hurricanes, storms, cyclones, droughts,
and heat waves. There are those more directly anthropic or technological such as
industrial pollution, nuclear radiation, toxic waste, dam failures, transportation
accidents, factory explosions, fires and chemical spills; all of them, even if (or
when) translatable into figures, are not able to reflect the human, cultural heritage,
and biodiversity losses (MOTTA, 1997; MARKHVIDA ez 4l., 2020; JENSEN;
TIWARI, 2021).

These notes serve to demonstrate how corporate responsibility has to neces-
sarily include its environmental dimension, not just as good intentions, but as a
structuring element of the business itself. Not as a mere promise, but as an effec-
tive commitment incorporated into corporate culture and practices. Corporate
governance guidelines began to demand sustainability policies and practices. The
dimensions related to economics and ethics need the environmental complement

to compose a responsible management system. Perhaps the first major approach to
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the need for this inclusion took place with the concept of the Triple Bottom Line
by John Elkington, formed by the 3Ps: profit, people and planet (ELKINGTON;
ROWLANDS, 1997).

Standardization, auditing and certification instruments now include the en-
vironment as a central element, or at least equivalent to the others. The United
Nations issued several guidelines in this regard, such as the Technical Guidance
on Eco-Efficiency Indicators (UN, 2004) and three of the ten Principles of the
Global Compact (preventive approach to environmental challenges, initiatives to
promote greater environmental responsibility, incentive to the development and
dissemination of environmentally friendly technologies) (UN GLOBAL COM-
PACT, 2000). The Global Reporting Initiative (GRI) standards, which are wide-
ly used worldwide, establish the standards that should guide the preparation of
sustainability reports and best global corporate management practices. There are
universal standards, applicable to all organizations, sectoral standards, for specif-
ic economic segments, and thematic standards, as the name suggests, by subject
(GRI, 2021). AccountAbilicy AA1000 Principles are also widely used by compa-
nies and as a means of communicating environmentally responsible practices.'
The International Organization for Standardization, in turn, created ISO 14000
on environmental management system (EMS), auditing, labeling, environmen-
tal performance assessment and life cycle analysis of ISO 14000 products (ISO,
2015)."

In Brazil, the National Institute of Metrology, Quality and Technology
(INMETRO), in partnership with the ABNT/CB-25 and ABNT/CB-38 Qual-
ity Committees, developed the “Certificate Management System” (CERTIFIQ),
aimed at providing to society information about certificates issued in Brazil by
certification bodies accredited by Inmetro in the environmental management sys-
tems of ISO 14001 (BRASIL, 2019). The Ethos Indicators are also a reference
for this purpose (ETHOS, 2014). The Brazilian Stock Exchange (B3), like other
similar institutions, created an index of sustainable companies, the ISE B3. This
is an average performance indicator of the asset prices of companies with a recog-
nized commitment to corporate sustainability and ESG practices. The company

10 The principles are: inclusiveness (people must have a voice in decisions that impact them), materi-
ality (decision makers must clearly identify sustainability issues), responsiveness (companies must act
transparently about their environmental policy and possible impacts of its performance), and impact
(companies must monitor and review their practices, based on socio-environmental responsibility

(ACCOUNTABILITY, 2018).

11 There are standards for labor auditing, for example those developed by the Fair Labor Association
(FLA, 2022), and more specifically for workers in the apparel sector, including the supply chain, those
of the Fair Wear Foundation (FWE, 2022).
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that wants to participate in the index responds to a questionnaire developed by the
Center for Sustainability Studies of the Getulio Vargas Foundation and undergoes
a thorough analysis of the necessary requirements. Inclusion improves corporate
reputation and investor confidence (B3, 2022).'

What stands out in relation to most of these guidelines and recommenda-
tions is the need to comply with the principles that guide environmental law,
such as prevention, information, and participation. The idea of actions to antici-
pate risks in the enterprise and the adoption of measures that prevent or mitigate
the impacts of their occurrence is combined with the need for transparency and
integrity of corporate information about such risks. Participation involves not
only company workers, but the affected community. One even talks about a social
license ro operate, which can have a more rigorous meaning, of prior authorization
from the affected community for a certain undertaking or activity to take place,
which raises the debate about the possibility of the voice of the (affected) minori-
ty to impose itself to the interests of society in general (SIMPSON, 2014) and
decisions based on emotional appeals and not on objective considerations of pros
and cons (JONES ez al., 2017). These criticisms, amplified by the strength of the
economic lobby, led to a more lenient interpretation, which, at least, flees from
the purely utilitarian preference of waiving licenses or granting them by bureau-
cratic bodies, to demand that the licensing process contemplates social participa-
tion and, in particular, the groups most directly affected (GEHMAN; LESRUD;
FAST, 2017)." More than formal or bureaucratic approval, acceptance of the
project is necessary, which requires the affected groups’ effective and informed
involvement.' A socially responsible company must enjoy credibility and trust
before stakeholders and especially affected parties, which contributes to obtaining
the proper legitimacy for its operations (THOMSON; BOUTILIER, 2011)."

12 The rating agencies, which assess corporate governance, began to include the environmental dimen-
sion in their analyses. Standard Ethics Rating is one of those agencies, widely used by stock market
management and sustainability indices. According to its classification, Brazil’s corporate management
and sustainability policy in 2014 was slightly below average (EE-) (SE, 2022). The same regarding the
ESG rating of the Swiss Covalence (COVALENCE, 2022).

13 According to principle 10 of the Australian Enduring Value Framework, mining companies must
implement effective and transparent engagement with stakeholders, through communications, public

consultations and independent reports (AUSTRALIA, 2015).

14 In the case of indigenous communities, prior and informed consent was required (ILO 169).

15 The concepts presented by the authors have important distinctions: legitimacy distinguishes
projects that were rejected (without social license) from those that were accepted by stakeholders.
Credibility distinguishes projects that have been accepted from those that have been approved by
stakeholders through formal negotiation, definition and agreement on the roles and responsibilities
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There is also a pragmatic argument for adopting the social license to operate:
improving corporate reputation and preventing future challenges (BOUTILIER,
2014).

There is intense discussion about the CSR future. If it continues as it is or if it
becomes a duty that is more legal than ethical (MAON; LINDGREEN; SWAEN,
2010), towards respect for human rights, including environmental ones, in the
step of a binding international document, in order to avoid, among other ills, rep-
utational laundry in the form of blue and greenwashing (RUGGI, 2011; SELLE;
GATTI, 2017; DEVA, 2022). This is an interesting point for further research and
development.

Final considerations

Given the importance that companies assume for the creation of wealth,
income and jobs and for the sustainable practice of policies and economic achieve-
ments, understanding the corporate management model becomes imperative to
measure the responsibility and impact that each company has on the society and,
in particular, on the community with which, directly or indirectly, it is related.

Corporate social responsibility is involved, therefore, not only in a certain
nuance of corporate behavior aimed at the bases of achieving the social contract
with regard to obtaining profits. What we have today is the need, with intensities
still under development and lacking future answers in terms of legal parameters,
and not just ethical ones, to fulfill duties, to integrate concerns of an economic,
social and environmental nature, in order to make vigorous practices that enshrine
respect for human rights, consumers and environmental impacts in the develop-
ment of activities and strategies.

Therefore, the problem of the still incipient understanding of Corporate So-
cial Responsibility is answered with the need for the law to assume responsibility,
which has not yet been attributed to it, as the driving force of effective business
practices of respect for human dignity, sustainability and commitment to the en-
vironmental cause. With this, one expects that the objective of demonstrating that
companies do not fulfill their social function only with the generation of profits
and that their social legitimacy should be sought from economic practices that
promote the society’s sustainable development.

of the company and stakeholders. Trust distinguishes projects that were approved from those for
which stakeholders adopted what they called a sense of co-ownership or psychological identification
through collaborations, shared experiences and vulnerabilities (THOMSON; BOUTILIER, 2011).
These distinctions are part of a pyramidal model for defining social license, adopted by the Australian
Centre for Corporate Social Responsibility (ACCSR) (BLACK, 2013).
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